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Business Segments

Advanced woundcare

Wound closure and sealants
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Develop and provide leading edge technology to the global 
woundcare market

Work with strategic partners and major brands to commercialise our 
products worldwide

Supply and develop our own branded solutions to the NHS in our UK 
home market

Create shareholder value by expanding the business organically and 
through acquisition

Our Strategy
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Organic growth strategy

Key drivers of organic growth
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Continued growth of silver alginate business with further launches by 
partners in US and Europe

AMS woundcare range continues to gain wider acceptance within the 
NHS

Surgical skin sealant launched in US by Kimberly-Clark Health Care

LiquiBand® progressing on track for US regulatory approval in 2008

Continued progress with key growth drivers

2007 Business Highlights
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Pre-tax profit increased threefold to  £1.9 
million with maiden first half pre-tax profits

EPS trebled to 1.55p

Net cash inflow of £3.7 million resulting in net 
funds of £7.2 million at year-end 

Group revenues up 18% to £16.9 million 

Gross margin further improved to 44% from 
42%

Step change in financial performance

2007 Financial Highlights
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Solid financial platform has been established 

Focus is on growing the business and delivering capital growth rather 
than pay dividends

Investment opportunities for growth

• Organic R&D 
• Selective acquisitions
• Strong cash position provides flexible financing options

Corporate 
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Investment opportunities
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Investment opportunities
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Organic growth set to continue

Step change opportunity on horizon with US LiquiBan d® approval 
on track for 2008

FDA have now re-classified topical tissue adhesive to Class II 

Investment opportunitiies under review

Corpura JV agreement will allow us to accelerate gr owth of our 
proprietary polyurethane foam business

Strong start to 2008 has continued with Company tra ding at top 
end of market expectations

Outlook remains positive

Summary/Outlook
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APPENDICES
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Advanced woundcare

Material technologies

Film          Foam        Hydrogel      Hydrocolloi d       Alginate       Silver alginate

New products in 2007

Non-adhesive foam

Foam island

Foam backed hydrocolloid

AquaFiber®
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Advanced woundcare

Routes to market
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Wound closure and sealants
Material technologies

New products in 2007

Wound closure Skin sealant and protection

LiquiBand™ EZ squeeze
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Wound closure and sealants

Routes to market


